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National SNAP
Redemptions
2019-2023

* Emergency allotments (EAs)
increased SNAP benefit
amounts (2020-2023).

Adjustments increased the
maximum SNAP benefit
~35% total (2021 and 2022)

Data from USDA Retailer Management
Year End Summary:

SNAP Redemptions
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https://www.fns.usda.gov/data-research/data-visualization/snap-retailer-management-dashboard

SNAP Participants in Washington 2019-2022

Snapshot in 2022:
* 341,122 households were enrolled in SNAP in Washington
* $1.1 billion spent at retailers

FRED ol === SNAP Benefits Recipients in Washington
1,040,000

1,000,000
960,000

920,000

Persons

880,000

840,000

760,000

May 2019 Sep 2019 Jan 2020 May 2020 Sep 2020 Jan 2021 May 2021 Sep 2021 Jan 2022 May 2022

Shaded areas indicate U_S. recessions. Source: U.S. Census Bureau via FRED® fred stlouisfed org

Report from FRED using estimates from US Census Bureau —



https://www.census.gov/programs-surveys/saipe/about.html

Where i1s SNAP used in Washington?

* In 2022, 80% of benefits were spent at superstores & supermarkets
* Over 9o% of clients shopped at these retailers

Statewide Basic Food Expenditures by Retailer Category

Calendar Year 2022, Total Dollars = $1,159,105,648

Super Store/Chain Store
44.9%

Learn more from DSHS Report:

Supermarket

35.2%

e B.S% 5.1%

Grocery/Specialty Food/Co-op
Internet Retailer
Convenience Store


https://www.dshs.wa.gov/sites/default/files/rda/reports/research-6-68.pdf
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Some race/ethnicity groups were overrepresented
In households receiving Basic Food benefits

Race / Ethnicity of Basic Food Household Heads and of Washington State

AlAM = American Indian or Alaska Native T40% percent of State

Black = Includes African American Po -
ulation
NHOPI = Mative Hawaiian or Other Pacific Islander P

Percent of RiEEH

MOTE: AlAM, Asian, Black, Hispamic and NHO®| categories Household Heads

are not mutually exclusive.

12.2%
8.9%
4 6%

9.7%
4.1% '
- e T 15% 06% 0.7%

AlAN Asian Hispanic NHOP White, non- Other/
Hispanic Unknown




Internet retail accounted for only 6.5% of Basic Food
spending in CY 2022 but grew steadily.

Change in Basic Food Internet Retail, January to December 2022

Percent of Basic Food Clients

Percent of Basic Food Spending
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Counties varied substantially in the number of
available Basic Food retailers available.

Number of Basic Food Retailers by County

Calendar Year 2022
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