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Your Food Access Support System
Regional Leads Team

Tina Eifert
Southwest: Clark, Pacific, 
Cowlitz, Wahkiakum, Lewis, 
and Thurston 

Jess Sappington
West Sound + Pierce Co: 
Kitsap, Mason, Grays Harbor, 
Clallam, Jefferson

Hannah Ladwig
Columbia Gorge: Klickitat, 
Skamania

Damien Davis
Southeast Tri-Cities: Yakima, 
Benton, Franklin, Walla 
Walla, Whitman, Columbia, 
Garfield, Asotin

Hannah Duffany
WSFMA 
Program Associate 
King Co. Regional Lead

Michelle Progar
Northeast Tri-Counties:
Ferry, Stevens, Pend Oreille, 
Eastern Okanogan 

Karyna Goldsmith
Greater Spokane County:
Spokane



On the Ground Support – What does it Look Like? 

Q&A with WSFMA Regional Leads

• For market staff, managers and partners who may not 
know, can you give specific examples of how you have 
supported markets in the past? 

• What do you want markets and providers to know about 
your work? 

Jess Sappington
West Sound + Pierce Co

Tina Eifert
Southwest

Hannah Ladwig
Columbia Gorge



2024 Regional Food Access Directories
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• 2024 order form is now open. 
• The order form is available as a Google form and is available 

on the WSFMA Food Access Forum webpage.
• Orders due by May 23. 
• Directories are available in 4 languages: 

• English, Spanish, Vietnamese, and Russian.
• Directories are always free and delivered to your door.
• If you need to order for more than one region, please 

submit a separate order form. 
• You can find PDF copies of the directories on

www.findamarket.org.

2024 Regional Food Access Directories





Think Like a Shopper:
The importance of looking through the shopper lens.

Review of Food 
Access Promotions 

to Improve 
Outreach & Sales



Your Promotions Toolkit and Best Practices

How do you connect with your shoppers? 

Social 
Media

Word of 
Mouth

Posters

Market
Signage

Partners
Orgs



Your Promotions Toolkit and Best Practices
What promotions are in your toolkit? 

• WSFMA Toolkit Recourses
• We Aggregate, We Share, We Create. 



Your Promotions Toolkit and Best Practices



Your Promotions Toolkit and Best Practices
Partner Agency Toolkit Resources
SNAP, SNAP Market Match, WIC & Senior FMNP

Static Assets for Facebook, Instagram, Reddit, Web and more! 

And there’s videos too! 15 to 30 second videos to 
promote your programs. 



Your Promotions Toolkit and Best Practices
Your Market Food Access Toolkit

– the bird’s eye view 
• Use all the resources provided by WSFMA and 

partner organizations
• Create promotions that are specific to your markets 

and your shoppers
• Promote your programs as a whole, rather than in 

silos
• View your promotions through the lens of your 

shoppers
• Can you get shopper input? 
• Do your images and language resonate with your 

audience?
• Is it clear, concise, and compelling?  



Congratulations You’ve Done It!

• Go to the information booth.
• Swipe you EBT card / Match up to $25.
• Shop for eligible foods. 

What makes it most likely that your customers will have a 
positive and successful shopping experience at your market? 

• Sign up for benefits.
• Go to your farmers market.
• Find the growers with this sign.
• Shop for eligible foods. 



Think Like a Shopper – I’m Comfortable Here.



Think Like a Shopper – I’m here, now what? 
Viewing your market through a first-time shopper's lens.

Info 
Booth

ENTRANCE

ENTRANCE
RESTROOM

THIS WAY

INFO



Food Access Signage Checklist
Viewing your market, outreach, and promotions 

through the shopper's lens.



Food Access Signage Checklist
Viewing your market through a first-time shopper's lens.
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WSFMA Website Resources



Senior FMNP Mobile App
Find everything you need on the Senior FMNP Mobile App:

-Benefit Balance
-SFMNP Vendors
-Digital QR Code

Available in 22 languages!
-Find in Settings tab 







Reminders and Resources

Food Access Forum recordings, presentation slides, and other 
materials are available from the WSFMA Food Access Forum webpage.

WIC Fruit and Veggies Benefit: 
 If you have markets that are open now they can accept the WIC FVB

o Let markets know their growers can accept WIC FVB
o Markets can request signage from FMNP by emailing 

fmnpteam@doh.wa.gov

FMNP Upcoming Date of Import: 
 May 1: all seasonal markets need to apply to accept FMNP at their 

market by May 1. 

See you in November- Food Access Forum  – Nov 21, 2024 
This material was funded by USDA’s Supplemental Nutrition Assistance Program—SNAP. 
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