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What motivated you to create a 
kids’ club at your market? 



Overview of the 
three models used 
at your markets.

* Power Of Produce
* Produce Pals

* KERNEL









why

what

how



WHAT DOES IT REALLY TAKE TO START 
A KIDS’ PROGRAM? 

The Power of People and Partnerships



SPONSORS
A Key Ingredient to the Success of Your Program



WHO ARE 
YOUR 

PARTNERS?



Questions on Eligibility?
• Connect with your                           

Regional Lead  or                                  
your Local Implementing Agency (WSU, 
DoH).

• Activity must be     
pre-approved by  
SNAP-Ed

• 50% of participants 
need to be SNAP-Ed 
eligible (EBT, WIC). 



Let’s give ‘em a hand! 



QUESTIONS?



RESOURCES:

Programs: 
• Power of Produce

• FMC PoP link: https://farmersmarketcoalition.org/programs/power-of-
produce-pop/ 

• PoP Board on CFM Pinterest Page: 
https://www.pinterest.com/carnationfm/pop-club/

• CFM PoP Club Page on website: https://carnationfarmersmarket.org/pop-
kids-club/

• KERNEL
• KERNEL Toolkit: ede826_29ebc500065849bfb503c528e0010a7c.pdf 

(filesusr.com) 
• Produce Pals

• eifertgirl@gmail.com 

Readers to Eaters (NERI) Books:
• Contact your Regional Lead  

Farmers Market Flash: 
• Farmers Market Flash | Skagit County | Washington State University (wsu.edu)

https://farmersmarketcoalition.org/programs/power-of-produce-pop/
https://farmersmarketcoalition.org/programs/power-of-produce-pop/
https://www.pinterest.com/carnationfm/pop-club/
https://carnationfarmersmarket.org/pop-kids-club/
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https://202b3919-38fb-4dd6-936b-d835432896f0.filesusr.com/ugd/ede826_29ebc500065849bfb503c528e0010a7c.pdf
https://202b3919-38fb-4dd6-936b-d835432896f0.filesusr.com/ugd/ede826_29ebc500065849bfb503c528e0010a7c.pdf
mailto:eifertgirl@gmail.com
https://extension.wsu.edu/skagit/fam/farmers-market-flash/


colleen@wafarmersmarkets.org      
(206) 706-5198
www.wafarmersmarkets.org

Colleen Donovan, Executive Director
(206) 706-5198

info@wafarmersmarkets.org
www.wafarmersmarkets.org

2024 WSFMA Conference
February 23-24, 2024

Sleeping Lady, 
Leavenworth

Thank You!
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