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What motivated you to create a
kids’ club at your market!?




Overview of the
three models used
at your markets.

* Power 0& Produce
* Produce Pals

* KERNEL
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Praduce Pals

Kids 3-11 earn $2 to spend on fruits &
veqgies at the farmers market!
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- Come back next week!
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Kids Eating Right-Nutrition and Exercise for Life

TOOLKIT

Created by: Catholic Charities Food For All
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Now that we
know why you
started a kids’
club and what
model you chose,
tell us about how
you started it.



WHAT DOES IT REALLY TAKE TO START
A KIDS’ PROGRAM!?

The Powver 0& People and Partnerships



Kids Connection booth + Financial
Fitness = $2 Produce Pals to spend
W|th ourfarmers'
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SPONSORS
A Key Ingredient to the Success o & Gowr Program



WHO ARE
YOUR
PARTNERS?

— Nonprofits
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WHAT MAKES AN ACTIVITY
SNAP-ED ELIGIBLE?

* Activity must be
pre-approved by
SNAP-Ed

* 50% of participants =
need to be SNAP-Ed
eligible (EBT,WIC). ‘ __ *» Connect with your

Regional Lead or

your Local Implementing Agency (WSU,
DoH).



A SIMPLE KID’S ACTIVITY YOU CAN DO
AT YOUR MARKET!




QUESTIONS?

RS
] oy v
A L NN




RESOURCES:

Programs:
* Power of Produce
* FMC PoP link: https://farmersmarketcoalition.org/programs/power-of-
produce-pop/
* PoP Board on CFM Pinterest Page:
https://www.pinterest.com/carnationfm/pop-club/
* CFM PoP Club Page on website: https://carnationfarmersmarket.org/pop-
kids-club/
« KERNEL
* KERNEL Toolkit: ede826 29ebc500065849bfb503¢528e00 | 0a7c.pdf
(filesusr.com)
* Produce Pals

. eifertgirl@gmail.com

Readers to Eaters (NERI) Books:
* Contact your Regional Lead

Farmers Market Flash:
* Farmers Market Flash | Skagit County | Washington State University (wsu.edu)



https://farmersmarketcoalition.org/programs/power-of-produce-pop/
https://farmersmarketcoalition.org/programs/power-of-produce-pop/
https://www.pinterest.com/carnationfm/pop-club/
https://carnationfarmersmarket.org/pop-kids-club/
https://carnationfarmersmarket.org/pop-kids-club/
https://202b3919-38fb-4dd6-936b-d835432896f0.filesusr.com/ugd/ede826_29ebc500065849bfb503c528e0010a7c.pdf
https://202b3919-38fb-4dd6-936b-d835432896f0.filesusr.com/ugd/ede826_29ebc500065849bfb503c528e0010a7c.pdf
mailto:eifertgirl@gmail.com
https://extension.wsu.edu/skagit/fam/farmers-market-flash/
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