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NRCS

WASHINGTON




US DA United States

a— Department of

Agriculture

* Conservation Stewardship Program
* Increased minimum Annual Payment (51,500 = $4,000)

 Act Now Sha
* High Tunnels & Low Tunnels

* Small-scale reimbursement scenarios

e Portable electric fence

* New practices
* Soil Carbon Amendment
* Soil Liming
Annual Forages for Grazing
* Raised Beds
Low Tunnels

* Organic Management Systems el
Conservation
Questions? Service

Contact: Rebecca.Anderson@usda.gov nres
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S|CENSUS o

&IAGRICULTURE

2022 Census of Agrlculture Data Release

United States Department of Agriculture February 13, 2024
National Agricultural Statistics Service

nass.usda.gov/AgCensus



Agenda

— Census Data Collection
— Farms and Ranches

— Economics

— Demographics

— Future Census Products

STATE: WA



History of the Census of Agriculture

The first Census of Agriculture was conducted in 1840 in 26 states and the District of
Columbia.

180 years later:

— The 2022 Census of Agriculture is the 30t in the series, and the 6t conducted by
NASS.

— In 1997, the Census of Agriculture was transferred from the Census Bureau to
NASS.

— The Census of Agriculture encompasses 50 states, Puerto Rico, and outlying
areas (Guam, U.S. Virgin Islands, American Samoa, Northern Mariana Islands).

Data are available for:
— National, state, and county levels
— Congressional districts, watersheds, and zip codes



Farms and Land in Farms

Since 1974, the Census of Agriculture has defined a farm as

“any place from which $1,000 or more of agricultural products
were produced and sold, or normally would have been sold,
during the census year.”

STATE: WA



Niimher of Farme and | and in Farms, 2002 - 2022

39,284

37,249

35,939 35,793

32,076
Number of Farms

2017 2022 % Change
35,793 32,076 -10.4

Number of Farms
- I N

15.3 15.0

Land in farms
13.9 2017 2022 % Change
14.7 13.9 -5.6

14.7 14.7

Average Farm Size (Acres)

Land in Farms (million acres)

2017 2022 % Change

2002 2007 2012 2017 2022 410 432 +54

STATE: WA



Number of Farms, 2022

By Count
y y Top Counties or
Equivalents

Yakima 2,523
: . Spokane 2,386
- x ’
- * a Clark 1,927
& O Ty |
™ 1 ppa=n 1 : King 1,604
. e o - EUS

' PR ot X Whatcom 1,982

| Dol Farms
~4 ' . o o less than 250 Lewis 1 ,565
"~ . . s00-746 Snohomish 1,418
9 3 B 1,000 - 1,499 Pierce 1,347

I 1.500 or more
" Benton 1,338
o U.S. =1,900,487 '

. -:,.’ Washington = 32,076 Grant 1,238

STATE: WA
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Top 5 counties all down from 2017

Top 4 are the same from 2017
Whatcom replaced Lewis in the Top 5



As a Percent of Total, by Count)Land In FarmS, 2022

Acres
IR e (Millions)

Total 13.9
Permanent Pasture 4.3
Cropland 7.4
Harvested Cropland 4.6
Percent
less than 10 Woodland 1.7
:g : :: Other 0.5
4 ) ' B 089
| e 3 : - 90 or more

U.S. =38.9%
To Washington = 32.6%

STATE: WA
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Land in Farms as percent of total down in WA and US

US down from 39.8 in 2017
WA down from 34.5 in 2017


(thousands)

Number of Farms, by Size Class, 2017 and 2022

11.52 11.70
2017 w2022

9.14
5-50 5.14
2.62 247
1.99 1 41

1to0 9 acres 10 to 49 acres 50 to 179 acres 180to 499 acres 500to 999 acres 1,000 to 1,999 2,000 acres or
Size of Farm (acres) acres more

STATE: WA



Farms and Land in Farms, by Size Class, 2022

Number of Farms (thousands) Land in Farms (million acres)

2,000 acres ;
or more - 1.41 WaShlngton Farms = 32.08 10.12

1,000to

1,999 acres 1.34

500to 999
acres

0.87

. 0.96
I
180 to 499
acres - 2.47 0.72

50to 179
acres

5.14 0.50

1010 49

Washington Land = 13.86

STATE: WA
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Farms with 2000+acres = 1,410 farms account for around 73% of Land in Farms

In 2017 the largest size category accounted for 74%



Economics

 Total Value of Agricultural Production
« Crop and Livestock Sales
 Farm Income

STATE: WA



Number of Farms, by Sales Class, 20(1Pusiies2022

16.66
2017 m2022
13.66
7.30
6.38
493 4.86
3.13
2.89 2.29 2.33
1.16 121
I X
I
Less than $2,500 to $10,000 to $50,000 to $250,000 to $1,000,000 to $5,000,000
$2,500 $9,999 $49,999 $249,999 $999,999 $4,999,999 or more

Sales Class

STATE: WA



Farms and Value of Production, by Sales Class, 2022

Number of Farms Value of Production (% billions)

$5,000,000 .
or more* I 0.45 WaShlngton Farms = 32.08 7.68

$1,000,000 to
$439993999x . 1.51 3.33
$250,000 to
$999,999" - 2.33 1.24
$50,000 to
$249,999" - 2.89 0.34

$10,000 to

$49.099" 0.11

$2,500t0

$9,999 0.03

Washington Value = 12.75

s I -

STATE: WA



Total Value of Agricultural Production, 2022

By County

Million Dollars
less than 25
25-49
50-99
100 -249

o ) U.S. =$543.1 billion
o Washington = $12.8 billion

Top Counties or TVP
Equivalents ($ millions)

Grant 2,605
Yakima 2,266
Benton 1,214
Franklin 1,006
Walla Walla 779
Adams 562
Whatcom 510
Whitman 465
Skagit 367
Okanogan 364

STATE: WA



O Livestock

B Crops

5.3

33%

2002

6.8

30%

2007

9.1

29%

2012

0.6

28%

2017

($ billions)

STATE: WA

12.8

28%

2022



Demographics of Farm Producers

« Average Age of Producers
* Young Producers
 New and Beginning Producers

« Farm and Producer Characteristics by Sex/Race/Ethnicity
« Producers with Military Service

STATE: WA



cture, 201/ and 2

Farms by Number of Pro uc e s § usarH

change

All producers 63,298 60,453 -4.5
1914 Male producers 36,430 34,976 -4
17.14 Female producers 26,868 25477 -5.2

13.16

10.41

2017 m2022

2.10 2.34

1.43
- 0.95 0.44 0.76
_ I

1 producer 2 producers 3 producers 4 producers 5 or more producers

STATE: WA



Producers by Sex, 2022

Female Producers by Percent of All Producers, by County

Producers
...... Female Male
Number 25,477 34,976
Average Age 58.6 99.7
Number 22,747 28,474
Percent
Average Farm
03 Size (Acres) S ke
011 Average Total
Value of $207,947 $438,006
Production

U.S. =36%
S Washington = 42%

STATE: WA



Average Age of Producers

All Producers, 2012 - 2022

By County, 2022

2012 56.8
2017 58.1
2022 59.3

Average Age

LBl

STATE: WA



Young Producers (Under 35 years), 2022

As a Percent of All Producers, by County

Producers
Young All
Number 3,930 60,453
Average Age 28.6 59.3
._ sitse | Percent Number 2,998 32,076

less than 5

5.7 Average Farm
e Size (Acres) 2els 432

10-11

gt ) = e Average Total
: Value of $405,037  $397,542
.% o Y Us.=9% : Production
R S Washington = 7%
Vit D

STATE: WA



New and Beginning Producers (10 years or less on any farm),

As a Percent of All Producers, by County 2022

Producers
New and Al
Beginning
Number 17,355 60,453
Average Age 48.1 99.3

'25;:25 Number 10,242 32,076
204 Average Farm
P Size (Acres) sl i
B s50rm
Average Total
Value of $235,447 $397,542
Production

STATE: WA



- Direct to Consumer Value of Sales, 2017 and 2022

($1,000)
2017 2022 %Change
WASHINGTON 68,574 98,737 +44
Walla Walla 5,278 14,513 +175
Grant 3,630 7,622 +110
Skagit 7,038 6,361 -10
Thurston 3,743 5,860 +57
Snohomish 4,890 5,480 +12

STATE: WA
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Presentation Notes
At the State level that’s a 44% increase from 2017.  

Rounding out the Top 10 are:
Chelan
Benton
Yakima
Whatcom
King


®
Direct to Consumer Number of Farms, 2017 and 2022

2017 2022 %Change
WASHINGTON 4 503 3,564 -21
Walla Walla 90 71 -21
Grant 74 50 -32
Skagit 191 141 -26
Thurston 197 168 -15
Snohomish 53 48 -9

STATE: WA
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Opposite tre4nd in number of farms with direct to consumer sales.  Continues downward trend that we saw from 2012 to 2017


E‘CENSUSGF

AGRICULTURE
- 1 ‘- " J

All Reports Available at www.nass.usda.gov

For Questions
360-890-3300
Dennis.Koong@usda.gov

STATE: WA



Census Data Collection

Response Rate by County, 2022 U.S. Return Rate by Mode, 2017 and 2022 (percent
of returns)
2017 w2022
‘ 68.2%
Mail
23.8%

Internet
Percent
Less than 55.0 4 ) 7%
‘ 55.0-57.5 Phone
57.5-60.0 I 2.5%

60.0-62.5

]

. More than 65.0 O . 8%
Field

U.S.=61% I 2.2%
Washington = 57.9%

STATE: WA
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Highest response counties:
Island 
Pacific

Wahkiakum
Cowlitz
Skamania

Lowest response rates:
Okanogan
Grant
Yakima
Benton
Franklin (lowest) 
Adams
Asotin

Washington Return Rate by Mode
Mail – 47%
Internet – 44%
Phone – 3%
Field – 6%



Upcoming Census Releases in 2024
Release Date

March 27 Market Value of Ag Products Sold Rankings
March 27 State & County Profiles

May 15 Congressional District Profiles and Rankings
June 28 Race, Ethnicity & Gender Profiles

July 18 Puerto Rico

July 24 Watersheds

August 29 American Indian Reservations

October 17 Specialty Crops

November 7 Zip Code Tabulations

November 14 2023 Irrigation and Water Management Survey
December 16 2023 Census of Aquaculture

STATE: WA



Farm Income and Expenses, 20% hitngl 2022
T r— o e S

Value of ag products sold 9,634 12,752

Government payments 169 247 +46
Farm-related income 366 463 +27
Production expenses 8,464 11,054 +31
Net income 1,705 2,408 +41

Per farm average net income

(do”ars) $47,641 $75,079 +58

STATE: WA



Producers with Military Service, 2022

As a Percent of All Producers, by County

Producers
With Military
: All
Service
Number 6,471 60,453
Average Age 68.1 59.3
Percent Number 6,077 32,076

less than 7.5

75.99 Average Farm
- 12:5 :14.9 Size (ACI’GS) 265 432
- 15.0 or more

Average Total
Value of $232,306  $397,542
Production

STATE: WA
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Washington

State Department of

I ),
~VODA — Agriculture

Regional Markets Program



LA Agriculture
) p P
v

Washington

State Department of
Agriculture

v 4 3 2 N
T y
oo S } \S

ookfr | WSDA Regional

SMALL AND DIRECT
MARKETING FARMS

REGULATIONS AND STRATEGIES FOR FARM AND FOOD BUSINESSES

(=]
=S
=
~

Markets
Program

Supporting the local food economy across
Washington

Ivy Fox and Micha Ide



WSDA REGIONAL MARKETS PROGRAM

We work to strengthen the economic viability of small and direct-marketing farms and ranches, increase the

availability of healthy, locally-grown foods for all Washingtonians, and support robust local food and agricultural
economies.

We offer technical assistance, publications, marketing resources, trainings, and regulatory guidance to farms and
local buyers of Washington agricultural products.

38



Different Forms of Support

Grant Programs

Local Purchasing Programs /
Expanded Market Opportunities

Publications, Business Assistance,
Regulatory Guidance & Connections

All contribute to building strong local food econoié.



Supporting small and direct marketing farms, ranches, and
local food businesses across Washington

Small Farm Direct Farm to School Meat & Poultry Local Food System
Marketing Assistance Assistance Infrastructure
Micha Ide Annette Slonim Sarah Lemon lvy Fox
Claire Finnerty Galen VanHorn

GRANTS! GRANTS!



Grants from WSDA L tie

Agriculture

Resilient Food
System
Infrastructure
Grant

Local Food
System
Infrastructure
Grant

Farm to School Meat Processing

Capacity Grant

www.agr.wa.gov/grants

41



Commodity crops
Specialty Crops
Shellfish and seafood
Manufactured foods
Beers, wine, spirits

Establishing a labeling and promotion program for
Washington food and agricultural products

Washington

State Department of
Agriculture

Presented By: Lora Liegel, Program Administrator



Key Program Elements

What is it? A new WSDA program to support Consumers, Producers and our Agricultural Economy.

What will it do?
' Create consistency for identifying WA product
‘ Help producers market their product
m Increase marketplace visibility
@ Build confidence about where food comes from
ﬁ Help institutions identify WA products
"@:. Increase competitiveness

@ Bolster WA’s reputation for high quality, safe food

Timeline?

Now through April — get stakeholder
feedback on program design (from you!)

Eligibility Requirements

Membership Structure

Market channels and needs

June: report of recommendations sent to
legislature

Fall and into 2025: name the program,
create logo, website, seek additional
funding, membership

Want to learn more? Contact Lora Liegel ® lora.liegel@agr.wa.gov @ 360-489-4077
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Washington

State Department of

P cuP
. <VSDA __ Agriculture

Produce Safety Program



WSDA Produce Safety Program

Washington State Farmers Market Association Conference: February 23, 2024

Washington

State Department of

Presented By: Leah Grewal, Inspection Administrative Coordinator Agriculture


Presenter Notes
Presentation Notes
If you want to add or change a picture, select the image placeholder on a slide and go to Insert > Pictures and select where you would like to insert a picture from. 

If a picture needs to be adjusted to better fit in the placeholder:
Double click on the image (doing this will bring up Picture Format within PPT)
To the right, within Picture Format, will be the Crop tool. Click on the Crop button. Do not click the drop-down arrow. 
Crop adjustors on the corners and centered on sides of the image will appear – these outline the image placeholder shape.
A 4-arrow grab tool will appear if you hover your mouse over the picture. 
Grabbing the image with the grab tool will allow you to move the image within the placeholder.
You can also crop the image using the corner crop markers on the image if needed.

Note: Clicking on the icon to add a picture within the templates may automatically direct to you to stock images within PPT or on your computer. 


Leah Grewal
Inspection
Admin Coordinator

Karen Ullman
Assistant Program
Manager

Evan Low
Inspector
Western WA

Bradley Guise
Administrative
Assistant

Connie Fisk
Program Manager

The WSDA Produce Safety

5 mmm e w mow -

Team

Bellingham North
O Cascades :
X National|Park \ -CGITIILE
\Victoria E onk ational Forest 5
Q : o
COLVILLE Jerrid Higgins
Mt RESERVATION Inspection
Baker-Snoqualmie - Supervisor
Everetto "National Forest 9
Olympic e
ational Park -
2 Se v e Leavegwarth
Olympic Bremerton e
National Forest e w Thane Tupper
_ acema WASHINGT @% Inspector
6/' o Northeastern WA
Dl!’a. 2 Moses Lake W
190
‘faQﬁa
1 Erika Hettick
Inspector
L5 YAKAMA INDIAN {33 Rlchcland Southeastern WA
RESERVATION o
Kennewick Walla Walla
____.-Harr'rlistdﬁ
; o —-—- Pendleton
g i PR E:I &
Portland 53]
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https://agr.wa.gov/producesafety

ST WASHINGTON AGRICULTURE  SERVICES DEPARTMEMTS ABOUTWSDA CONTACTUS Q4

p - ) | € Back
' SAFEW MEET OUR TEAM PRODUCE SAFETY TRAININGS -
PRODUCE SAFETY RULE PRODUCE SAFETY RESOURCES

PROGRAM

PRODUCE INSPECTIONS - COMSUMER COMPLAIMNTS

SMALL FARM EXEMPTIONS - ESPANOL
ON-FARM READINESS REVIEWS

-

Home [ Departments | Food Safety [ Produce Safety

WHAT DO YOU NEED TODAY? LET'S FIND IT

VER LA PAGINA EM ESPANOL




Produce Safety Rule Inspections

Ao -
Agriculture

PRODUCE SAFETY

PROGRAM

What to Expect of a Produce Inspection
A Guide for Washington Farms

The Produce Safety Program is responsible for the education and enforcement of the FSMA Produce Safety Rule.
Our farm inspection program is fooused on promoting food safety and preventing foodbomne illnesses linked to

fresh produce.

Routine inspections began in spring of 2019. During an inspection, inspectors record
their observations and will require follow-up corrective actions for any conditions

that could pose a risk to public health.

Inspections are different and separate from auwdits requested or required by
marketing groups or buyers. Inspections are mandatory and provided at no charge
to farmis as the program is 100% federally-fundad.

If you would like technical assistance prior to your inspection or have guestions
about your farm's coverage status, please contact us at producesafety@agr.wa.gov.

Initial Contact

Inspections are prioritized based on crop type, location, compliance history, size,

and overall farm preparedness.

AWSDA Produce Safety Program staff
person will contact you when it's time
to schedule your inspection. Keep in
mind that all inspections must ooour
during growing, harvesting, packing,
andfor holding activities. They will
do their best to make reasonable
scheduling accommiodations.

Routine Produce Inspection

Tip: One person from every
covered farm must successfully
complete the Produce Sofety
Allignee (PSA) Grower Training
ar equivilent troiming recognized
by the FOA

On your pre-scheduled inspection day, WSDA inspectors will ask to speak to the
owner or person in charge, introdwce themselves and explain the reason for the
wisit. They will also issue a written Motice of Inspection that cites our regulatory

authority and indicates your inspection consent.

AGR PUB 612742 (RA1/23)

Inspection Support

Jerrid Higgins
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Note – Page numbers are automatically added to each slide in the lower right corner. You can delete all or some of the page numbers if they are not needed for your presentation. Some template slides have elements that are covering the page number for design purposes.


GPA vs. FSMA Produce Safety Rule

Administered by

Compliance

Enforcement

Cost

Food safety plan

Food recall &
traceability plan

MNotes

GAPs

Uinited States Dept. of Agriculture (LSDA)
guidance document

Voluntary participation

Farm audits done by third part auditor,
USDA-AMS, Primus Labs, etc.

Annual audit expenses paid by farmer
Required

Required

Market driven by buyers. GAPs audits may
open new markets. Training educational
only; not recognized by FDA as a FSMA
compliant food safety training course.

FSMA

Regulations issued by Food & Drug
Administration (FDA)

Mandatory regulations

State regulatory inspections

Mo-cost inspections
Voluntary

Voluntary

Covered farms must have at least 1
supervisor or designated food safety
farm leader take an FDA approved
F5MA compliant training course.

Table source: cropwatch.unl.edu/gaps
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What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.


.

Produce Safety Rule
Status Tool

e Located on our website under
Small Farm Exemptions

* Online tool to help determine a
farm’s coverage status.

0es woUT fanm or avorage On the provious thrae years) soll LEZE than 29245 0 anny al produce

salos?

e

[ﬂHu

Produce maans any froits or vegatzblas and slea mushmooms, sprouts, peanuts, tres nolks see herbs
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Presenter Notes
Presentation Notes
What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.


Inventory Mailer

* Annual mailer sent to farms
via mail or email to verify
Information and determine
coverage status.

* Option to receive follow-up
from our program

Wash ington Produce Safety Program
State Department of PO Box 42560

WSDA Agriculture | 2'mP= WA 5550%

Produce Farm Inventory

Please complete the following information to help WSDA assist farms to comply with the FDA Produce Safety
Rule (RCW 15.135). This form can also be completed online at www.surveymonkey.com/r/PSPmailer.

Do you handle any of the following produce? [check all that apply or select "Not Applicable")

[ ] Apples [ ] cranberries [] Lentils [ ] Raspberries

[ ] Apricots [] cucumbers [] Melons [ | sprouts

|| Asparagus [ | Eggplant [] Nectarines [ strawberries

[ ] Beets [] Garlic [ onions [ ] summer squash
[ | Blackberries [ | Grapes, table [ ] Peaches [ ]sweet corn

[ ] Blueberries [ ] Grapes, wine [ Pears [ ] Tomatoes

[ | carrots [] Green beans [ ] peppermint [ winter squash
[] cabbage []Herbs [ Peppers []Not Applicable (N/A)
[T chard []Hops [] plums

[ ] cherries, sour [T kale [ potatoes

[ ] cherries, sweat [ Lettuce [] pumpkins

Other crops that you grow, harvest, pack, or hold (please specify):

Where do you sell the majority (greater than 50%) of your food? (select one)
|| Direct-to-Consumer (CSA, farmers market, on-farm sales)
|| Retail {grocery stare, restaurant)
|| Distributor /Wholesaler /Packinghouse
[ ] other (please specify):

What are your average annual produce * sales?
[ ] Greater than $500,000
[ | Between $250,000 and $500,000
[ ] Between $20,509 and $250,000
[ ] Less than 830,509
[ ] Not applicable
*Produce as defined by FDA in the Produce Safety Rule §112.2 means fruits and vegetables, including mushrooms, sprouts,

peanuts, tree nuts and herbs. it does not include food grains used for further processing into meal, flour, baked good,
cereals, etc. Examples include barley, oats, rye, rice, wheat and cilseeds.

Are your average annual food * sales greater than $610,1827 |:| Yes |:| No

*Food as defined by FDA in the Food Drug and Cosmetic Act §201(f) includes but is not limited to fruits, vegetables, fish, dairy
products, eggs, raw agricultural commeodities for use as food or components of foed, animal feed, incduding pet foed, food and
feed ingredients and additives, dietary supplements and dietary ingredients, infant formula, beverages, including zlcoholic
beverages and bottled water, live food animals, bakery goods, snack foods, candy and canned foods.

Is any of your produce intended for commercial processing? |:| Yes |:| No

{i.e., canning, distilling, baking, or other process that significantly reduces pathogens of public hezalth significance)

AGR-2273 (RA3/23) Page 1of2
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Presenter Notes
Presentation Notes
What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.


2024 PSA Grower Trainings

* March 12: Bellingham (English)

* March 14: Olympia (English)

 March 27: Yakima (Spanish) Limited
availability

* March 28: Wenatchee (Spanish)

* March 29: Wenatchee (English)
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Questions
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ProduceSafety@agr.wa.gov (360) 902-1848 Agr.wa.gov/producesafety
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manage my market



Speaker Intro

e

manage my market

Staci DeShasier
Onboarding Specialist / Market Manager
www.managemymarket.com



http://www.managemymarket.com/

Features

Vendor Registration/Applications

Integrated Accounting, including Auto Charging
Market Day Checkout

Bulk Email/automated Notifications

Robust Reporting

Manage Vendor Licenses

Assign Stalls/Integrate your Market Map

Vendor & Product Search Functions for your website



Manage My Market

Premier Farmers Market Management

Username

Forgot your password?

Register

Manage My Market

Testimonials

Contact

Register




Vendor View

Manage My Market

Staci's Sammies

staci@state33.com

@ My Markets

Calendar

“g Products

LQ Licenses

Account

4] Contact

Tutorials

2% Email Settings

O Logout

© 2019 State33 Inc

Company Info

Company Name *

Staci's Sammies

Login Email *

staci@state33.com

Alternate Email

Business Phone*

415-886-2830

Business Info

Contactis

Addresses




Market Manager View

Manage My Market

Contra Costa
Certified Farmers'

Markets Inc Application Status Received () Pending () Approved () Wait Listed () peclined () withdrawn () incomplete

stacigcccim.ong Profile Application Dates Products Uploads Account Activity Licenses Staff Motes

(<) Dashboard

1D Remove Application From Market 0]

17080 Print vendor profile &

@ Organization Print legal agreement =
Company Info Business Info Contacts Addresses

<2 Market Apps

Accounting

ﬂ:} Reports

& Stall Assignments

B Documents

Company

O Logout .
2019 State33 Inc Staci's Sammies

Privacy | Terms




Accounting

Bulk Invoices

Automated Features

Ledger

Record Vendor Sales

Record and track nutrition incentive programs



Record Vendor Sales - Vendor View

Manage My Market

Staci's Sammies
Record Sales Sales Report

Setect Market Select Organization
(A} My Markets . )
-- select a market -- Contra Costa Certified Farmers' Markets Inc.
Select Dat
Calendar i
Download Report
g Profile Total Sales Comments
0
-'.g Products Optional Columns

Q Licenses

£ Contact

I Vendor ID Organization Date Entry Type Amount
Tutorials
352949 17080 Contra Costa Certified Far 10/8/2019 Invoice 352949 50
ﬁ Email Settings = mers' Markets Inc.
I
© Logout —

& 2019 Stated3 Inc

Automatic Application Fee Invoice
Privacy | Terms




Reports

M~ General information - staci@stal X | D Utah Manage My Market Webin. X #8 managemymarket.com - comple X -+ S

<« - C O & managemymarket.com/managers/Reports3.aspx h* ¢ % ® B

@ Las Juntas Element... N netflic €5 Chase Online - My... D Workspace Login @~ @ Amazoncom: Onlin... ] facebook @ managemymarket.c... = XL - Martinez Unifi... B o

Manage My Market

Contra Costa Reports
Certified Farmers’ Home > Reports
Markets Inc.

staci@cocctimuorg

Organization Market Vendor Accounting State Specific

{~) Dashboard
Approved Products Vendor Roster

| View | P
Click an column names to hide them —

Column Mames

@ Organization
Payment Plans

=7 Market Apps 7 WeEndoriD 7 Vendor " Contact " Address
‘Vendor Additlonal Charges
" Town ~ State ~ Zip ~ Business
Q’ Viendoes Vendor Credit Balances " Cell " Home ~" Email w" Markets
Accounting Vendor Farm Acreage Filter(s)
Status
ay R rt Vendor Licensin
L) Reports o Approved
&7 Stall Assignments Vendor Payments
Vendor Roster
™ Documents B vororroser |
ﬂ} Logout Vendor Types

& 2019 Statedd Inc



License Administration

[ramemrud G Dumbaul | o (P b Dy st Cormeol B

Marsl s T ek Covblind Pininin ot e By [ RO [ — |malth Dl 2t
e [T Cami
Wl |agresivara |cuadink Chawia L2 e Cas iy
- Err—
ar [aprisen |& mawors s iy P & et oo 12T
o T s i
CH T [ e [TFE
e |sporan . LG
W |igectas b 1737300
T iare v o boaz
= —-
e e iere v |op s AT
R oy by e
=
e |ngustas it 1 B o s 7030 e wramh s awmn
N PP T Fas LE3ITHL Jims datomEnL e Fam DULATOL
Wl |mimndine |ostom [ T TN A
= T Borws Farws ol Dawey Bamct)  JFam T L1 Pup
a  |spwews e T Fap 13 7VIPTRS o Tom1 s Fup LTATEIL
o |measwdi st o i iaenis s aowimn s Beavmd Tt me Py
N [ F e e T
e o B | AL AEN ¥}
T L [ kel i LrBLTOSL By IT14 s BALATE
= ER——TT e LEi T T R LR o ymren
= 52 e W oo o Wi e e i sintiae o aniEn
" 1 8 P ot Crmpery, o Y TR wp AN
e e i o BALIE PRI
= il ol i P i ey i Larcmes
cH g lwp UikeTiel_ m LGELS = |
s Lo L N — Al — iddiunih
3 T et - e | v i e
e Fa s L iied ey s b b 10
o Mok, flgp. fn i 1yie e
s [ e [ earmaE: =N TPCEI T T R
= - b mpatsan i tmen,
= S — [Ty o armnmn e sy v yoaes
= marmcra aree [T ey ATy P
3 P—— Py
E E==mres g st Teop yrrarmis . e
™3 . fies LimLm N gL wasjam
= 188 et i LU T
M_W_E'r" — L
3 = i e Lo P =y e
= |k eara e ey Lo WiuEnl  |lp Dowiel s AtaiEis
= s N e
= = ¥ = epr ot | e
£ Feppers i Lgtar Mooy g e
o T T s iy
T 2 O ancn B L T TR NPT O N T R [ Wanze
e am .
' aprivew e g e Jror e,
T T e e Faarma ey ey )

[P0 s # o T 8 e 0 s R WL D L [ yemee | oty am.
W s e el | e N T ERFI
we |agutas Jora pmem. T
P vy [T
e roacs P . b e
(e [egromew e Tari
. i gy vy e o T
o T T it e i i |
(O _[spramars acemper b, dwen EEET WIS
’ﬁ_m— —
N [T FT] fonr e o 13 myRE o o Dleir e ArTaTE o T
o T oz e
T T (fma aa Varnamy yerwes ¥
- e




A better way...

(%) Dashboard
@ Organization
<% Market Apps

f-| Accounting

@) Reports
& Stall Assignments

B Documents

O Logout
© 2019 State33 Inc

Privacy | Terms

Staci's Sammies $

Application Status Received () Pending (O Approved (O wait Listed

Profile Application Dates Products Uploads Account Activity Licenses

Certified Producer's Certificate not applicable

Organic Certification (if applicable) not applicable

GL General Liability Certificate of Insurance #: 3cb909e8, exp: 01/01/2020
Remarks: Sample Only

Proof of Vehicle Insurance #: 12345, exp: 02/05/2020

Scale Registration (if scale is used) by Department of Weights and Measures. not applicable

Commercial Kitchen County Public Health Certificate #: A24568, exp: 05/02/2020

Misc #: hgy676, exp: 08/17/2020

Contract for Commercial Kitchen Use #: Production Kitchen Agreement, exp: 04/05/2021




Manage My Market — Farmers in the Park 2019

Market Date: 1092010 =

1071372019 1072072019 1012772019 11/3/2019

Contra Costa Rig Sky Naural Fam

ifi Brnaihead Meuriain Fam
e ---- S
[s it 1=
Cheese Co Cheese Co Cheese Co Cheese Co Do-0ah Dyes
Markets Inc. EINITN ACT2 - ey pe0per fam )
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Lanasame Famns LLG
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staci cfm.org

{7 Dashboard
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|
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Why us?

-Oregon based company, first to offer farmers’ market
management, serving markets since 2002!

-Unlimited support available along with self-serve tutorials, and
mindful onboarding.

-User friendly interface

-Strong presence in WA



Pricing

Standard pricing for market operators running one market

Discounts for multiple market operators

20% Discount for WSFMA members!

Let’s discuss your unique market and | will help identify the
pricing plan that is the best fit.



Want to learn more?

Visit me at the trade show,
| will be at my booth till
5pm!

Or book a demo and we
can meet via zoom.

manage my market
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WA FOOD & FARM FINDER ~

Search by;
CATEGORY KEYWWORD
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Take-Cut/Pick-Up
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2,070+ locations

141 Farmers Markets

1,122 farms

o 776 "Open to the Public"
o 529 Farm Stand/Stores

o 186 UPick

38 counties


Presenter Notes
Presentation Notes
We are currently the largest online listing directory for WA Farms and food businesses, and, as far as we are aware, the only group working to connect a consumer facing audience directly to small and medium scale local farms on a statewide level.��We are proud of what we’ve accomplished thus far, but a conversation we’ve been having since our collaborative group came together in 2020 is – how do we represent the diversity and variety that exists in our state - product variety, location and demographic diversity? What about other brands and initiatives doing similar work?�


coming soon!
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FOOD & FARM FINDER ~ HOW TO EAT LOCAL ~ ABOUT v EVENTS STORIES

FOOD & FARM FINDER

Local food means food that is grown, caught, raised, and made right here in
Washington State. The Washington Food & Farm Finder will connect you with local

food growers and producers.

The best tastes in Washington

B0 a ‘@ o v >

Accessibility BIPOC Owned Breweries Cheesse Makers Farm Stand Wine Tasting Farmers Market Animal Welfare spring
Bougquets
















We’'re seeking new
members, partners and
sponsors as well as
offering various paid
opportunities for
participation in
leadership, outreach,
and feedback:

seeking participation . Regional Leads

 Outreach Specialists
 Focus groups and interviews

« Steering Committee

. F Collaborative Members
Contact us: info@eatlocalfirst.org



mailto:info@eatlocalfirst.org
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Y
Use Food Well

® o

The statewide

Use Food Well
campaign provides
strategies to help
consumers prevent
food waste.

Coming this April!

Want to learn more?

Contact the Food Center team
at FoodCenter@ecy.wa.gov

® .
i
a— =

DEPARTMENT OF

ECOLOGY

State of Washington

The Use Food
Well Washington Plan

2030 food waste
reduction goals

Three
strategies to
meet the
2030 goals.

30 recommendations to
reduce food waste and
wasted food

e Recommendations were
informed by:
5 state agencies
100+ subject matter experts
Research
Literature Review
Best Practices



| WASHINGTON STATE
FARMERS MARKET
| ASSOCIATION

® WORKSHOP

2024 WSFMA Conference

|
3 o February 23-24, 2024
'_-I,a - Sleeping Lady, Leavenworth
g -

EVALUATIONS

(206) 706 5198
info@wafarmersmarkets.org
www.wafarmersmarkets.org

[=]
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