
colleen@wafarmersmarkets.org      
(206) 706-5198
www.wafarmersmarkets.org

Colleen  Donovan , Executive Director
(206) 706 -5198

info@wafarmersmarkets.org
www.wafarmersmarkets.org

Resources for Farmers Market 
Farmers and New Businesses

2024 W SFMA Conference
Februa ry 23-24 , 2024

Sleeping La dy, Lea venworth

Jessica Huerta

Lightning Round

Presenter Notes
Presentation Notes
1





Title of Slide

Thunderous  Appl aus e 
&

Ques tions  ?

Presenter Notes
Presentation Notes
6





NRCS WA Updates – February 2024
• Conservation Stewardship Program

• Increased minimum Annual Payment ($1,500  $4,000)
• Act Now 

• High Tunnels & Low Tunnels
• Small-scale reimbursement scenarios
• Portable electric fence
• New practices

• Soil Carbon Amendment
• Soil Liming
• Annual Forages for Grazing
• Raised Beds
• Low Tunnels
• Organic Management Systems

Questions?
Contact: Rebecca.Anderson@usda.gov
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2022 Census of Agriculture Data Release
February 13, 2024
nass.usda.gov/AgCensus

THE AG CENSUS COUNTS



Agenda
– Census Data Collection
– Farms and Ranches
– Economics
– Demographics
– Future Census Products



History of the Census of Agriculture
• The first Census of Agriculture was conducted in 1840 in 26 states and the District of 

Columbia.
• 180 years later:

– The 2022 Census of Agriculture is the 30th in the series, and the 6th conducted by 
NASS.

– In 1997, the Census of Agriculture was transferred from the Census Bureau to 
NASS.

– The Census of Agriculture encompasses 50 states, Puerto Rico, and outlying 
areas (Guam, U.S. Virgin Islands, American Samoa, Northern Mariana Islands).

• Data are available for:
– National, state, and county levels
– Congressional districts, watersheds, and zip codes



Farms and Land in Farms
Since 1974, the Census of Agriculture has defined a farm as 

“any place from which $1,000 or more of agricultural products 
were produced and sold, or normally would have been sold, 
during the census year.” 



Number of Farms and Land in Farms, 2002 - 2022



Number of Farms, 2022By County

Presenter Notes
Presentation Notes
Top 5 counties all down from 2017

Top 4 are the same from 2017
Whatcom replaced Lewis in the Top 5




Land in Farms, 2022As a Percent of Total, by County

Presenter Notes
Presentation Notes
Land in Farms as percent of total down in WA and US

US down from 39.8 in 2017
WA down from 34.5 in 2017



Number of Farms, by Size Class, 2017 and 2022



Farms and Land in Farms, by Size Class, 2022
Number of Farms Land in Farms

Presenter Notes
Presentation Notes
Farms with 2000+acres = 1,410 farms account for around 73% of Land in Farms

In 2017 the largest size category accounted for 74%




Economics
• Total Value of Agricultural Production
• Crop and Livestock Sales
• Farm Income



Number of Farms, by Sales Class, 2017 and 2022



Farms and Value of Production, by Sales Class, 2022
Number of Farms Value of Production



Total Value of Agricultural Production, 2022
By County



Value of Production, Crops and Livestock, 2002 - 2022



Demographics of Farm Producers
• Average Age of Producers
• Young Producers
• New and Beginning Producers
• Farm and Producer Characteristics by Sex/Race/Ethnicity
• Producers with Military Service



Farm Structure, 2017 and 2022Farms by Number of Producers Producers by Sex



Producers by Sex, 2022
Female Producers by Percent of All Producers, by County



Average Age of Producers
By County, 2022



Young Producers (Under 35 years), 2022
As a Percent of All Producers, by County



New and Beginning Producers (10 years or less on any farm), 
2022As a Percent of All Producers, by County



Direct to Consumer Value of Sales, 2017 and 2022 
($1,000)

   2017   2022  %Change 
  WASHINGTON  68,574  98,737 +44
  
  

Walla Walla    5,278   14,513  +175

Grant     3,630     7,622  +110
Skagit     7,038     6,361   -10
Thurston    3,743     5,860  +57
Snohomish    4,890     5,480  +12

Presenter Notes
Presentation Notes
At the State level that’s a 44% increase from 2017.  

Rounding out the Top 10 are:
Chelan
Benton
Yakima
Whatcom
King



Direct to Consumer Number of Farms, 2017 and 2022 

   2017   2022  %Change 
  WASHINGTON  4,503   3,564  -21
  
  

Walla Walla      90       71  -21

Grant       74       50  -32
Skagit     191     141   -26
Thurston    197     168  -15
Snohomish      53       48  -9

Presenter Notes
Presentation Notes
Opposite tre4nd in number of farms with direct to consumer sales.  Continues downward trend that we saw from 2012 to 2017



All Reports Available at www.nass.usda.gov 

For Questions 
360-890-3300 

Dennis.Koong@usda.gov



Census Data Collection
Response Rate by County, 2022 U.S. Return Rate by Mode, 2017 and 2022 (percent 

of returns)
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68.2%
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2017 2022

Presenter Notes
Presentation Notes
Highest response counties:
Island 
Pacific

Wahkiakum
Cowlitz
Skamania

Lowest response rates:
Okanogan
Grant
Yakima
Benton
Franklin (lowest) 
Adams
Asotin

Washington Return Rate by Mode
Mail – 47%
Internet – 44%
Phone – 3%
Field – 6%




Upcoming Census Releases in 2024



Farm Income and Expenses, 2017 and 2022



Producers with Military Service, 2022
As a Percent of All Producers, by County
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WSDA Regional 
Markets 
Program
Supporting the local food economy across 
Washington

Ivy Fox and Micha Ide



WSDA REGIONAL MARKETS PROGRAM
We work to strengthen the economic viability of small and direct-marketing farms and ranches, increase the 
availability of healthy, locally-grown foods for all Washingtonians, and support robust local food and agricultural 
economies.

We offer technical assistance, publications, marketing resources, trainings, and regulatory guidance to farms and 
local buyers of Washington agricultural products.

38



Different Forms of Support

39

Grant Programs

Local Purchasing Programs / 
Expanded Market Opportunities

Publications, Business Assistance, 
Regulatory Guidance & Connections

All contribute to building strong local food economies.



Supporting small and direct marketing farms, ranches, and 
local food businesses across Washington

Small Farm Direct 
Marketing Assistance

Micha Ide

Farm to School

Annette Slonim
Claire Finnerty

Meat & Poultry 
Assistance 
Sarah Lemon

Local Food System 
Infrastructure 

Ivy Fox 
Galen VanHorn

GRANTS! GRANTS!



Grants from WSDA 

41

Local Food 
System 

Infrastructure 
Grant

Farm to School 
Purchasing Grant

Meat Processing 
Infrastructure and 

Capacity Grant

Resilient Food 
System 

Infrastructure 
Grant

www.agr.wa.gov/grants



Establishing a labeling and promotion program for 
Washington food and agricultural products

Presented By: Lora Liegel, Program Administrator

Commodity crops
Specialty Crops

Shellfish and seafood
Manufactured foods
Beers, wine, spirits



Key Program Elements

43

What will it do? 

Create consistency for identifying WA product

Help producers market their product

Increase marketplace visibility

Build confidence about where food comes from

Help institutions identify WA products

Increase competitiveness

Bolster WA’s reputation for high quality, safe food

Timeline?
Now through April – get stakeholder 
feedback on program design (from you!)

June: report of recommendations sent to 
legislature

Fall and into 2025: name the program, 
create logo, website, seek additional 
funding, membership

Membership Structure

Market channels and needs

Eligibility Requirements

Want to learn more? Contact Lora Liegel ● lora.liegel@agr.wa.gov ● 360-489-4077

What is it? A new WSDA program to support Consumers, Producers and our Agricultural Economy.
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WSDA Produce Safety Program
Washington State Farmers Market Association Conference: February 23, 2024

Presented By: Leah Grewal, Inspection Administrative Coordinator

Presenter Notes
Presentation Notes
If you want to add or change a picture, select the image placeholder on a slide and go to Insert > Pictures and select where you would like to insert a picture from. 

If a picture needs to be adjusted to better fit in the placeholder:
Double click on the image (doing this will bring up Picture Format within PPT)
To the right, within Picture Format, will be the Crop tool. Click on the Crop button. Do not click the drop-down arrow. 
Crop adjustors on the corners and centered on sides of the image will appear – these outline the image placeholder shape.
A 4-arrow grab tool will appear if you hover your mouse over the picture. 
Grabbing the image with the grab tool will allow you to move the image within the placeholder.
You can also crop the image using the corner crop markers on the image if needed.

Note: Clicking on the icon to add a picture within the templates may automatically direct to you to stock images within PPT or on your computer. 



The WSDA Produce Safety Team
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Bradley Guise
Administrative 

Assistant

Evan Low
Inspector 

Western WA

Connie Fisk
Program Manager

Karen Ullman
Assistant Program 

Manager

Leah Grewal
Inspection 

Admin Coordinator

Thane Tupper
Inspector 

Northeastern WA

Erika Hettick
Inspector

Southeastern WA

Jerrid Higgins
Inspection 
Supervisor
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https://agr.wa.gov/producesafety 



Produce Safety Rule Inspections
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Presenter Notes
Presentation Notes
Note – Page numbers are automatically added to each slide in the lower right corner. You can delete all or some of the page numbers if they are not needed for your presentation. Some template slides have elements that are covering the page number for design purposes.



GPA vs. FSMA Produce Safety Rule

50
Table source: cropwatch.unl.edu/gaps

Presenter Notes
Presentation Notes
What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.



Produce Safety Rule 
Status Tool

• Located on our website under 
Small Farm Exemptions

• Online tool to help determine a 
farm’s coverage status.
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Presenter Notes
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What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.



Inventory Mailer

• Annual mailer sent to farms 
via mail or email to verify 
information and determine 
coverage status.

• Option to receive follow-up 
from our program
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What is your goal?

Before creating slide after slide you should determine what your objective is: 
To inform - you want your audience to learn something that they did not know before. 
To persuade - you want to confirm your audience's beliefs, OR to change their beliefs OR to do something. 
To entertain - you want your audience to feel better than when they came in.



2024 PSA Grower Trainings

• March 12: Bellingham (English)
• March 14: Olympia (English)
• March 27: Yakima (Spanish) Limited 

availability
• March 28: Wenatchee (Spanish)
• March 29: Wenatchee (English)
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Questions



ProduceSafety@agr.wa.gov

Contact Us

(360) 902-1848 Agr.wa.gov/producesafety
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Speaker Intro

Staci DeShasier
Onboarding Specialist / Market Manager
www.managemymarket.com
staci@managemymarket.com

http://www.managemymarket.com/


Features

● Vendor Registration/Applications
● Integrated Accounting, including Auto Charging
● Market Day Checkout
● Bulk Email/automated Notifications
● Robust Reporting
● Manage Vendor Licenses
● Assign Stalls/Integrate your Market Map 
● Vendor & Product Search Functions for your website



Application Screenshot



Vendor View



Market Manager View



Accounting

● Bulk Invoices
● Automated Features
● Ledger
● Record Vendor Sales
● Record and track nutrition incentive programs



Record Vendor Sales - Vendor View



Reports



License Administration



A better way...



Interactive Stall Assignments and Market Map
Stall Assignments in MMM update in real time to your website Market Map!

Presenter Notes
Presentation Notes





Why us?

-Oregon based company, first to offer farmers’ market 
management, serving markets since 2002!

-Unlimited support available along with self-serve tutorials, and 
mindful onboarding.

-User friendly interface

-Strong presence in WA 



Pricing

Standard pricing for market operators running one market

Discounts for multiple market operators

20% Discount for WSFMA members!
Let’s discuss your unique market and I will help identify the 

pricing plan that is the best fit.



Want to learn more? 

Visit me at the trade show, 
I will be at my booth till 

5pm!
Or book a demo and we 

can meet via zoom.
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• 2,070+ locations

• 141 Farmers Markets

• 1,122 farms
o 776 "Open to the Public"
o 529 Farm Stand/Stores
o 186 U-Pick

• 38 counties

Presenter Notes
Presentation Notes
We are currently the largest online listing directory for WA Farms and food businesses, and, as far as we are aware, the only group working to connect a consumer facing audience directly to small and medium scale local farms on a statewide level.��We are proud of what we’ve accomplished thus far, but a conversation we’ve been having since our collaborative group came together in 2020 is – how do we represent the diversity and variety that exists in our state - product variety, location and demographic diversity? What about other brands and initiatives doing similar work?�



New filters, interface, and faster 
mobile  experience

coming soon!















Seeking participation

We’re seeking new 
members, partners and 
sponsors as well as 
offering various paid 
opportunities for 
participation in 
leadership, outreach, 
and feedback:

• Regional Leads
• Outreach Specialists
• Focus groups and interviews
• Steering Committee
• ELF Collaborative Members

Contact us: info@eatlocalfirst.org

mailto:info@eatlocalfirst.org
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colleen@wafarmersmarkets.org      
(206) 706-5198
www.wafarmersmarkets.org

Colleen  Donovan , Executive Director
(206) 706 -5198

info@wafarmersmarkets.org
www.wafarmersmarkets.org

Thank You!

2024 WSFMA Conference
February 23-24, 2024

Sleeping Lady, Leavenworth
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