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“To improve the likelihood that persons eligible for SNAP will make 
healthy food choices within a limited budget and choose physically active 
lifestyles consistent with the current DGA and the USDA food guidance.” 



Founded in 1979

501c3 nonprofit 

110+ Member Farmers 
Markets

“Roots Guidelines”

www.wafarmersmarkets.org
5

To support and promote vibrant and sustainable farmers 
markets in Washington State.



SNAP-Ed & Farmers Markets 
What do we have in common???

Photo by Tina Eifert, Camas FM

Fresh fruits 
Vegetables
From WA Farmers 
Healthy foods
Diverse mix of people
Lots of people
Lots of locations
Engagement!
Learning
SNAP + Market Match
WIC FMNP + Fruits & Veg 
Local incentives
Community

Presenter Notes
Presentation Notes
Washington state farmers markets are a vital source of fresh fruits, vegetables, and other healthy foods for a diverse mix of SNAP-eligible people, promoting healthy eating and active living for everyone. 



Food Access Benefits at Farmers Markets 
SHOPPER - VENDORSHOPPER – INFO BOOTH - VENDOR



SNAP-Ed Farmers Market Initiative

Photo by Tina Eifert, Camas FM

Presenter Notes
Presentation Notes
The WSFMA’s Statewide Farmers Market Initiative directly contributes to the Washington SNAP-Ed State Plan goal of increasing access and consumption of healthy foods for SNAP-eligible populations. Our work contributes in four interrelated ways: Increasing SNAP-eligible shoppers’ access to farmers markets; Ensuring farmers markets have the support they need to offer and increase participation in food access programs and have vendors with fresh fruits, vegetables, and other healthy foods available to buy;Improving effectiveness and impact of SNAP-Ed projects at, for, and with farmers markets by identifying and implementing common strategies for PSE and nutrition education at farmers markets with IAs, LIAs and other local food access partners; andWorking with DOH, DSHS, other national/state partners, and farmers markets to ensure an effective process towards current and emerging transitions to electronic transactions food access benefits at farmers markets (e.g., FMNP and SNAP Market Match 



WSFMA Regional Leads

• Each County has a Regional Lead

• Regional Leads are “boots on the ground” to 
know and support Farmers Markets 

• Regional Leads are available to support SNAP-
Ed activities at Farmers Markets

• Share information and tools statewide

• Resources for you!

Presenter Notes
Presentation Notes
Providing farmers markets with up-to-date SNAP, SNAP Market Match and WIC and Senior FMNP program signage, including A-Boards and Banners. Supporting farmers markets with one-on-one support getting started, renewing, and/or growing WIC and Senior FMNP, SNAP, or SNAP Market Match programs.Regional Leads connect farmers markets with direct contacts and share opportunities for training and ongoing education. Supporting implementation and promotion of SNAP Market Match and other fruit and vegetable incentive match programs at farmers markets. Educating partners, farmers markets, and growers about how each program works, how to use food benefits at farmers markets, and what’s in season. Supporting activities that promote healthy eating and farmers market shopping, such as kids’ activities, chef demos, Market Tours, and more! Partnering to promote farmers markets’ food access programs
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OVERVIEW
WHAT
Strategy for targeted outreach and 
education to promote use of SNAP Market 
Match Program 

WHO
WSFMA Regional Lead
Kitsap Public Health District SNAP-Ed
Kitsap County Farmers Market Coalition
WSU Extension Kitsap County SNAP-Ed

WHEN 
2023 Market Season

WHERE 
Kitsap County, Washington



WHY
• Recognize that SNAP Market 

Match Program may 
transition to electronic 
benefits in the future

• Anticipate this change will 
require an expanded 
outreach and education 
strategy in order to be 
successful

• Proposed that early 
identification of opportunities 
to improve reach to SNAP-
eligible populations will be a 
mutual asset



DESIRED OUTCOMES REPORTED 
BY FARMERS MARKETS

Create a collaborative 
strategy to improve 
effectiveness and reach 
for promotion of SNAP 
Market Match Programs 
in Kitsap County

01
Increase awareness and 
decrease misconceptions 
about the SNAP Market 
Match Program amongst 
SNAP-eligible populations

02
Change behavior within
SNAP-eligible populations 
so that utilizing the SNAP 
Market Match Program 
will be a first choice when 
purchasing fresh, 
nutritious foods

03



STEP 1: 
LOCALIZE SNAP MARKET MATCH RACK CARDS

PARTNERS
Farmers Market Manager
WSU Extension & LHJ SNAP-Ed LIAs
WSFMA Regional Lead

GOAL
Create a shared print material to enable SNAP-eligible customers to 
learn about the SNAP Market Match program AND easily see 
where the nearest participating market is for them

FUNDING
Small budget provided through WSFMA for printing costs

Presenter Notes
Presentation Notes
Reducing barriers for access – simplifying steps, first impressions, etc.Funding w/ WSFMA -- ??? Any part paid with SNAP-Ed funds?
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Localization Design

Utilized standard WA 
DOH design as a base

Added information for all 
local markets participating 

in the program 

Added QR Code to link to 
WA DOH SNAP Market 

Match Program website



CLOSE-UP OF 
ADDED 

COMPONENTS

1. Market Name
2. Days of operation
3. Market times
4. Market season
5. Address/location



STEP 2: OUTREACH
SNAP-Ed LIAs

Committed to outreaching to 
community organizations serving 
SNAP eligible populations

Reviewed communication pathways 
for SNAP Market Match Program

• Commonly asked questions
• Barriers for accessing program

Established a shared system to 
track project progress

Presenter Notes
Presentation Notes
communicate project progress and coordinate outreach



STEP 3: 
EDUCATION

SNAP-Ed LIAs

Prioritized taking time to 
providing more 
comprehensive 
education to community 
partners during outreach 
efforts
Goal: Increase partner 
capacity for educating 
clients eligible for this 
program

Presenter Notes
Presentation Notes
Active, rather than passive methodsIn a sense, focusing more on ensuring the quality of our outreach rather than quantityMay not need as much education in future years as partners are more familiar and invested in program successs



STEP 3: EDUCATION
SNAP-Ed LIAs
Encouraged community 
partners hand rack cards 
directly to clients
Goal: Increase 
opportunities for clients 
to hear about program 
from a trusted service 
provider and for partner 
to help address any 
perceived barriers to 
access 



WSU EXTENSION KITSAP COUNTY SNAP-ED 
OUTREACH & EDUCATION EXAMPLES

Bremerton Community Service Office 
• Passive: Included rack cards in packets given to 

new EBT clients
• Active: Educated window staff on program and 

encouraged to share with clients

St. Vincent De Paul Bremerton Food Bank
• Passive: Attached rack cards to Senior Benefits 

applications and with client food boxes 
• Active: Encouraged volunteers to share with 

clients when they checked in

Presenter Notes
Presentation Notes
Go through 4 examples. 2 for WSU/KPHD



KITSAP PUBLIC HEALTH DISTRICT SNAP-ED 
OUTREACH & EDUCATION EXAMPLES

KPHD Parent-Child Health Program
• Passive: Provided rack cards for client resource 

cabinet
• Active: Provided staff training for home-visiting 

nurses and encouraged them to share with clients

Pendleton Place
• Passive: Provided rack cards for resident resource 

table 
• Active: 1) Provided training for housing site manager 

and case manager. Sent copy of slides to enable 
training of other on-site staff 2) Attended monthly 
“house” meeting to present program to residents and 
answer questions they might have

Presenter Notes
Presentation Notes
Added healthy recipe cards with rack cards for both of these partners



COORDINATING 
EFFORTS



TRACKING COLUMNS

Organization Contact 
(Name) Position/Title

Email/Phone Region Category 
(Sector)

Assigned To Date 
Completed Notes

Presenter Notes
Presentation Notes
Review baseline for where our previous efforts had been directedBetter understand the needs for distinct areas within the countyConnection of market locations to community partner locationsEnsure diversity in types of partners we’re engaging withCan help map out relationships between different SNAP-Ed LIAsOpportunity to further identify organizations invested in addressing food access needsInformal way to update others on outreach progressMay help identify if additional topic columns are needed in future tracking (i.e., # of cards provided)



1 Olympic Community of Health – Care Connect Program
2 KPHD – HIV Case Management Program
3 KPHD – Parent-Child Health Program
4 KPHD – Clinic Services Lobby
5 KPHD – Equity Program
6 Peninsula Community Health Services
7 Scarlet Road
8 Fishline Food Bank & Comprehensive Services
9 Central Kitsap Food Bank

10 Pendleton Place 
11 Bremerton Foodline
12 DSHS – Bremerton Community Service Office 
13 St. Vincent De Paul – Bremerton Food Bank & Support Services
14 City of Bremerton Police Department – Behavioral Health Navigator Program
15 Bremerton School District – Child Nutrition Services
16 Olive Crest – Youth Foster Care Services
17 Kitsap Harvest
18 Olympic College – Campus Food Pantry & Student Support Services Program

ORGANIZATIONS REACHED



PROJECT RESULTS & 
LIMITATIONS

Objective results of this project are limited to:
•Approximate number of localized rack cards distributed 
•Number of organizations provided localized rack cards
•Number of organizations provided enhanced education

While our efforts may have played a part, it’s 
important to note that we are unable to definitively 
correlate any changes in SNAP customer purchasing 

at markets as being a result of this project.

Presenter Notes
Presentation Notes
Have limited anecdotal stories about client impact



POTENTIAL NEXT STEPS
•Surveying community partners on impact 
that education and/or change in rack card 
distribution had

•Surveying market customers to learn 
whether they were influenced by rack card 
distribution

•Reassessing partner outreach strategy
•Are there different partners we should be 
connecting with?



CLOSING THOUGHTS
•Project may seem like “low hanging fruit” at first glance

• Assume that many others likely are aware that SNAP-Ed LIAs work 
closely  with networks of organizations directly serving audiences 
Markets are interested in reaching

•Our approach in targeting distribution mechanisms may 
additionally help assist organizations to more deeply 
consider and improve upon how they deliver information 
for supportive programs (e.g., SNAP Market Match) to 
clients

•In previous efforts to distribute rack cards, partners have 
primarily reported using passive communication methods 
• E.g., Leaving rack cards out in a lobby for clients to take



THANK YOU!
Sarah Kinnear – Sarah.Kinnear@kitsappublichealth.org

Jess Sappington – Jess.Sappington@WSU.edu

mailto:Sarah.Kinnear@kitsappublichealth.org
mailto:Jess.Sappington@WSU.edu


See you Thurs, Mar. 21| 12 -1:00pm 

Thank you!
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