Vendor Survey 2011  (please use additional paper if necessary)
Farm/business name:_______________________________________
1.  How have our market cooking demos and produce-tasting events affected your business?  Do these events add to the market day overall?  How can these events be improved?  

(Note: the NFMA has received a grant from the WSDA for 2012 and 2013 to do "specialty crop events," and your suggestions will help us plan these better.)

2. What has the NFMA done well to help you succeed at its markets? 
3. What could be NFMA do better to improve your market experience?

4.  How important is it for NFMA markets to provide each of these to shoppers?  Rate each on a scale of 1 to 5, with 5 being very important and 1 being not important.

___ Good quality products

___ Affordable products

___ Diverse selection

___ Information about individual farms

___ Food education (tastings, demos, recipes)

___ Food access programs (EBT, WIC, SFMNP vouchers)

___ Credit/debit card access

___ Community entertainment/gathering space

___ Other: _______________________
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5. In order to achieve well balanced markets, farmers markets across the country routinely limit products.  This is done in various ways, including: not allowing new vendors to enter market systems or particular markets, limiting vendors' dates during certain times of the season, or limiting specific crops. 
How would you rate the NFMA’s management of product mix? 
Please rate our system 1-5, with 5 being the best: ______                                       
If you have ideas for improving the system, please describe them here:
6.  Is your business set up to accept debit and credit cards at farmers markets?   ____YES     ____NO
· If YES, what system do you use (e.g., wireless POS, iPad/phone with Square, other Smart Phone application)?  
                        ____________________________________________________________________

What percentage of your sales are transacted electronically? _______%
· If NO, why not?  ___________________________________________________________________

What might make you reconsider getting set up to accept electronic payments? 

_______________________________________________________________________

Did you know the NFMA is set up to accept EBT (Food Stamp) cards at our info tents, but not debit or credit?  ____YES   ____NO 
7.  The NFMA relies on traditional marketing and promotions like print ads, neighborhood signage, press releases, a website, posters, and fliers. We also keep up active twitter and facebook pages, publish a weekly e-newsletter, run web ads, and have begun experimenting with smartphone apps and QR codes. 
What marketing/promotion methods do you think are most effective for Farmers Markets?

What one word or phrase is most important for attracting shoppers to our markets? (“healthy,” “local,” etc.) 
Would you be interested in participating in a market wide SALE DAY, on which each vendor would offer a special deal of some kind the NFMA would promote to attract additional customers?


____YES    ____NO
Would you be interested in participating in a market wide CHARITY DAY, on which a percentage of total market sales would be donated to a local charity the NFMA would promote widely to attract additional customers?



____YES    ____NO
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